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T AEIZE|X] SetetE - 235 - 2 E45 2o}
EsEH=7|g0lo| 3 2™M3
o) 2=
[9] SHAA ol7|E
g o|F7]E ojFT&
" % o483 . FAF 324 %A g5 | Ay
LS EEE 1284 o]4 \ 3813 ol | 1284
[10] =S4 HAE
s o) AT ews gey R g3 Az AT K s A 24
S Y Cultural Contents and = N
11 49 1635 esiazopageio) i ORE 303 A% 5 3 2| gazHzsy
e Cultural Content Planning and = [
2 1 /}_Ell] 16388 Tﬁ’x‘:?ﬂ—] ];@]1 7‘4%}6]'% Ideation Method 3 3|7 L‘— 5 3 2 O-’:11/‘]”\’:‘:’“ 3,}3,]—
1 A9 16722 |ICTZel=7)8 ICT Content Planning 31 3 [A8| 3| 4 3| BBAAE
R Tl AR ESEE e Mmerspe festvel contents | 3 | 3 | am| 3 | 4| 3| BgAgEs
. 1 [ Ag| 15445 |2H=7|g2 Theories of Contents Planning | 3 | 3 |#&| 5 | 3 | 2 |S=foleshdzisiy
2 | Ad 13616 EHl=71¥Elz2AE  |Content Planning Team Project | 3 | 3 | AE| 3 | 3 | 4 |[3ZoiRspRept
[11] w35 &4
W A3
A=
a& Z](ESX)I #EH [ Y& Subject / Descriptions
32244 7tuH o Cultural Contents and Immersive Media
424 28 e dixEsles #3128 =E o] The main purpose of this course is to unde
st thokdt E3lEdl=E shretth. Ao rstand and learn about the cultural content
ole] Ealiey} WAsA B Zel=9} representing the 4th industrial revolution. St
Nz A Ade B45t tiHlE 4 =F gk udents will be able to analyze the contents
(532) g, WEelH2E g xEHs A74nYoE 718 |and industries closely related to the cultural
atal Ao za EsZelxo i3k A4 life of modern people. By planning and pro
o] & HIEE gt ducing immersive media as a form of a me
taverse, students can broaden their awaren
ess of cultural content.
HAZH
283}
T3 27| g9y Cultural Content Planning and Ideation Method
BalZel = Rokg Esy] YsfM+ tohek| The main purpose of this course is to study
3 58o] 9 HL RS HMFstHA E the planning and ideation methods used wh
slESdl= Hofz yrlr] 8] Eel=o) dl|en designing cultural content. Students will
712§ 718 ™S zbolof gty A4S %A} be able to improve their skills in researchin
(532)  &}a o} FoJA2l ololr]elz Zel=E A g and finding materials for cultural topics a
24817 e 712 59S 8ty 718 9 nd content with creative ideas.
TadlE 7184 A 3 28N 2d=
AE AF7E 29 ofoltolE ofgA AN
A ZRJAA A et W8-S E33ch
&= AR  FHx7YE Theory of Content Planning
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20245t n|NN HEt
2& |AITE 329 | Y4 Subject / Descripti
&4 (KSA) 5 ject / Descriptions
NE2e myoe] Sgoz 93 Fel= 7] Understand changes in content planning due
(532) g9 WslE olslista, AAl *PF:%I %’fiﬂr 7 to the emergence Qf new media, and cultiv
ol Z2AE NPS Ea Zel= 7]¥o| 0 ate practical skills in content planning throu
Eaa & AR 7S g gh case studies and individual projects
'“5_} l"i— ZUz7 g Z2AE Content Planning Team Project
=AY @FdAM a7ste Z927]19E& PBL Content in the industry that requires planni
(‘3—32) (Project Based Learning)7|¥t ®XZAE <= ng, practice by doing things with a team pr
AL Ea AFAEozN A4S 93] | oject site to learn about sensation and emb
3 A AR ofelt o & :Mlﬁ}'ﬁ} odies the creative ideas.
ICTZH 27§ ICT Content Planning
#Fo T8 FEQ oWEE olslsta 2 Provides an im-depth understanding of the
qg A AT A8F F gl= F=olnt. oHlE event business and hands-on situation analy
(343) o 9ol9} yFEHE ety o|HME 4H| sis; emphasis on study of value of event op
Qo wAd mAE H3FS xwa EOF erations by exploring an effect of event bu
A BFo W ERZY2] FAAE dolE siness on tourism industry.
B34 T v FEolth
33} ARFEAZHA 278 Immersive festival contents planning
5G At 4 Zelx9l A7twtjo] 7% The goal is to contivate practical festival e
3 A e 2SS #F sjejtigdel 3 xperts who can build new types of festival
A% A HEFozn =& Fule] A2 contents and contribute to the development
(43) =2 F=sm AYGEA BAH oA & of local festivals by combining Immersive m
T de AF T4 ZAHEI FAHE & edia technology, a key content in the 5G e
HoZ 3t} ra, and festivals, a new tourism paradigm i
n modern society.
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